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Girl Scout Law

[ will do my best to be
honest and fair,
friendly and helpful,
considerate and caring,
courageous and strong, and

responsible for what I say and do,
and to
respect myself and others,
respect authority,
use resources wisely,
make the world a better place, and
be a sister to every Girl Scout.




New
Membership Support
Team Members

Linda Harrington, Placement Specialist
Mary Nikols, Membership Support Specialist

Rachel Torres, Placement Specialist






Cookie Commercial Contest
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Creating a cookie commercial
helps girls earn a step of the new
cookie business badges:

Daisy: Step 3 of Cookie Goal Setter
Brownie: Step 5 of My Cookie Customers
Junior: Step 4 of Cookie Collaborator
Cadette: Step 4 of My Cookie Venture
Senior: Step 4 of Cookie Boss

Ambassador: Step 4 of Cookie Influencer



Cookie Commercial Co




Cookie Commercial Contest % Contest TlmBIII’IBI

Jan. 26 - Contest added to Cookie

Highlight your cookie
business with a commercial!

sty Resources (Social Media Toolkit section)

be featured on our social
reating a conmercial helps

e e o Jan. 27 & 28 - Contest info and flyer

sales pitch for why customers should buy
cookies and how their purchase helps you
accomplish your goals. Submissions are dus

et ore by e shared in newsletters

Commercial Gontest Rules Jan. 28 - Contest shared on social media
b o by g
s March 7 - Last day to enter

» Emall submission to marksting@gsutah.ong as
an attachment or lnk.

»  Wideos may be featurad on Girl Scouts of
Utals soclal medla channels.

> T March 11 - Winners announced on social

ane Girl Scout troop.

media (date subject to change depending on

number of entries)

gir| scuut-:.‘
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Cookie Commercial Contest

Where do you find the contest info and flyer?

1. R e 2.
w

I ABOUT GIRL SCOUT COOKIES “

FIND COOKIES

COOKIE OURCES

FALL PRODUCT PROGRAM

FOR COOKIE SELLERS

Navigate to the Cookie
Resources page

©2021 Girl Scouts of the USA. AllRights Reserved. Not for publicdistribution.

Cookie Resources

We want the Girl Scout Cookie Program to be as successful as possible
for girls and volunteers! Check out the resources below for everything
you heed to know about the cookie program.

Questions about cookies? Please contact Customer Care at
info@gsutah.org or (801) 265-8472

Navigate this page:
COVID-19 Guidelines | Family & Gisk®EEOUICes
Cookie Booth Resources, Guides & Ti
Cookie Program Dates | Forms & Coun =

From the page navigation,
click Social Media Toolkit

3.

4.

Social Media Toolkit

Social Media Guidelines

Profile Pictures, Cover Photos, Story Photos, and Posts v

Digital Marketing and Safety Tips

Hashtags & Contests

Click Hashtags & Contests
dropdown

Hashtags & Contests -~

Cookie Commercial Contest

Spotlight your small business with a cookie commercialt Girls and troops are
invited to create a video with their best sales pitch for why customers should
buy cookies and how their purchase helps the troop or girl accomplish their
goals. The commercial should be at least 10 seconds but no longer than 30.
Plus, participating in the contest helps you earn a step of the new Cookie
Business badges, regardless of your Girl Scout level. (See contest flyer for
more information.)

Submissiens are due by March 7 as a link to a video or an attachment
emailed to marketing@gsutah.org. The contest is limited to one entry per Girl
Scout or Girl Scout troop, and you must be participating in the 2022 Cookie
Program. Video submissions may be featured on Girl Scouts of Utah's social
media channels. Prizes will be awarded to one Girl Scout and one Girl Scout
troop. Winners will be announced on social media March 11 (date subject to
change depending on number of entries).

Download the

v

v

Return to tof

]
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Cookie Program Updates
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Digital Cookie

. My Account  Log Out

girl scouts

Dashboard QOrders MyTroop My TroopOrders Virtual Booths
. P :

~ - &
Troop 12359 Digital Cookie Platform
l Stats last updated 11/9/20 8:30 PM CST
New! Troop Cookie Site @ My Troop Delivery Orders
A troop cookie site can increase sales. To begin, the troop Delivery orders waiting to be approved: 0 orders, 0 girls

zip code and site lead must be entered first. Learn more
N . Girls with a cookie delivery change: 2 girls
Edit Details |

| Troop's zip code * | 0 | required I ’
The zip code is used in the Cookie Booth locator. Em"y" D%‘u' Cookle P'.(fofm
I Troop site lead * ‘ Selecta name I

This person sets up the troop cookie site.

Welcome, jennifer! "o wene
Ny Fragrens D67 padhapes s g

Initial Troop Link Activation:
* Enter Zip Code and Select Troop Site Lead
+ Site Lead must then switch to parent role and work with

troop to set up their site.
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Cookie Program Hot Tg







Planning
Nnow:

Online form
options















UPDATED Membership Goals — Voted on by GSU Board (01-13-22)

Total Renewed New Girl Scout
Girls Girls Girls Outreach
MY22 Previous Goal 6,010 3,250 1,960 800
MY22 Revised Goal 5,340 3,250 1,490 600
Total Renewed New
Adults Adults Adults
MY22 Previous Goal 2,878 2,243 635

MY22 Revised Goal 2,612 2,079 533
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Membership Growth & Retention

Current Membership Status

Total Renewed New Girl Scout
Girls Girls Girls Outreach

MY22 Goal 5,340 3,250 1,490

MY22 Current 4,420 3,344 663 413

% to Goal 83% 103% 44% 69%
Total Renewed New
Adults Adults Adults

MY22 Goal 2,612 2,079 533

MY22 Current 2,459 2,056 403

% to Goal 94% 99% 76%






Recruitment & Retention

Service Unit Stretch

The Girl Scout Leadership Experience

Challenge: Focus of
Girl Scout Activities
. Discover
Plan and execute a Girl e e
1 ) . . Irt SCou
Scout Leadership Jake Action 5.Shortyermieutcones Missioh
Experience activity or Girls lead
event for the service unit. with courage,
confidence, and
Gir) Seout ey
Plan and execute a council P[OCESSes a better place.

sponsored event.
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Program: Recruitment & Retention

Leader Appreciation Day Camp (GSLE)
Recruitment Activity Outdoor Skills (GSLE)
Journey in a Day (GSLE) National Service Project (GSLE)

Bridging (GSLE)
End of Year Celebration
Badge Activity Day (GSLE)
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Volunteer Toolkit

VOLUNTEER TOOLKIT

The Volunteer Toolkit is volunteers’ official source for delivering easy, fun troop meetings year-round!
This fully customizable digital planning tool is accessible on any computer, tablet, or mobile device
and provides troops with Girl Scout program content, award requirements, and other resources.

SERVICEUNIT STRETCHCHALLENGE:

Volunteer Support and Training
« Offer two Volunteer Toolkit workshops for volunteers

©2021 Girl Scouts of the USA. AllRights Reserved. Not for publicdistribution.
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SERVICE UNITS with 40% or greater VT Kusage

* (Cache
*  Oquirrh
*  Nebo Shadows 10%
*  Jordan
*  Wasatch \< 26%
*  Tooele
26%
Utah
50%

m Overall mK-5& Multi m=Daisy mCSA
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Volunteer Toolkit Training & Support

Update Troop Rosters

« Whois not currently active — not attending troop activities

«  Whois not returning next membership year

Exp. date Program level Status Not Returning

__Ju

For 2022 Spring Renewal — rosters need to be updated no later than March 31, 2022

09/30/2022 e ACTIVE

Y
- leved
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Annual Appeal Participation Update

Annual Appeal

Girl Scouts of Utah's Annual Appeal is a way for Girl Scout
families and members to invest in girls’ futures by
financially supporting programs, camp improvements,
financial assistance, volunteer support, and other critical
services.

A donation to the Annual Appeal directly impacts all Girl
Scouts in Utah.

* Daisy Circle

* Adopt-a-Horse

*  Matching Funds

* Char Corbit Campership Fund

©2021 Girl Scouts of the USA. AllRights Reserved. Not for publicdistribution.

Top 10 Service Units

Suncrest

Mt. Olympus
Hunter Valley
Francis Peak
Millcreek
Wasatch
South Davis
Navajo Lake
Alta

0. Sunnyside

SR NITARDPDDND=
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Recruitment: Daisy Launch

v

\
¥ Fun

M Friendship
N Her Big Future

Daisy Launch has begun!!

Current: Kinder & 1%'grade girls
% Elementary Schools
% Daycares

April 1: Preschool aged girls

X/

+* Preschools
R/
*

* Daycares
% Elementary Preschools

Service Units: are essential at this time
% Talk to family, friends & neighbors
% Reach out to local store to place flyer




Recruitment: Daisy La

ade girls
have made it througk

t PreK girls can join Girl Scouts starting
d Year, sothey are ready to launch into Daisies

nits : You are an amazing asset and here are wa
Recruitment events can be helpful
% Dance parties, Ice Cream Socials, Bring a friend,
% Outdoor events can also be a great way to bring fa
% Community involvement opportunities — food drive,
or essentials for women & children.
% Email campaigns — as a service unit you can encourage your le

family they may know with young girls looking for ways to be invo







Troop Camping Registration
February 7 - 10

Registration Support:
Call 801-265-8472 or email
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GSU Service Unit

Appreciation Awards

the USA. AllRights Reserved. Not for publicdistribution.

Nominate a volunteer today!

Nominations must be submitted by the last Friday in March.
(March 25,2022)

Certificate of Appreciation
Special Supporters Certificate
Noteworthy New Leader Certificate

o

Years of Service (5-20) fi“*%\
& ,

Emerald Award Certificate & Pin

Service Unit Girl Scout Family Award Certificate

Outstanding Volunteer Certificate U

Years of Membership (5-45)

.w/f
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Council Connect

Last Wednesday of the
month, 6:00 PM

f the USA. AllRights Reserved. Not for publicdistribution.

February 23
March 30
April 27
May 25
June 29

40
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